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About the Programme

The pace of global economic change is relentless. Companies wanting to stay ahead of their 
competition will be looking for people that understand the challenges and factors involved 
in this changing outlook. Accounting is more than just a computational skill. This BSc (Hons) 
International Accounting programme develops your ability to analyse and evaluate real-life 
situations, and effectively communicate your views and opinions.

ENTRY REQUIREMENTS

1. A Higher National Diploma or equivalent (Edexcel, ABE, NCC) or Foundation Degree in a 
related field. Alternatively, applicants may have professional qualifications up to level 5 
such as AIA, IFA, ACCA, or CIMA.

2. International students with Higher Diplomas or degrees from their own country will be 
considered. The English requirement for this course is IELTS 6.0.

3. The EduQual Diploma in Business Management (Accounting and Finance - (SCQF, Level 8) 
is also accepted as an entry pathway for this programme.

Specific credit in relation to pre-requisite modules will be determined as part of the module 
selection process.

STUDY RESOURCES

Blended learning is ideal for students who are unable to get access 
to a physical classroom but are still seeking structure, support and 
quality learning materials. To help you gain the most from your 
studies, we have created a range of valuable resources.  
We offer:

J  Dedicated one-to-one online tutor support
J  Live webinars per module from subject experts
J  Access to the state-of-the-art Learning Platform (LP)
J  A comprehensive e-library with digital publications
J  Access to Mintel’s marketing intelligence reports
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About London School of Marketing

London School of Marketing offers academic and professional courses in the business and 
marketing field, validated and approved by industry leading professional bodies including 
EduQual, CIM (The Chartered Institute of Marketing) and DMI (Digital Marketing Institute).

We are trusted by the world’s leading brands to educate their employees. Over 3,500 corporate 
companies have chosen us to provide the necessary skills their employees need to succeed 
including Barclays, Adidas, BBC and Apple, to name just a few. London School of Marketing 
courses are typically studied online over one to three years of full-time study.

OUR MISSION 

Product mission - To develop, design, publish and offer both academic and professional 
courses in partnership with well established institutions using technology as the forefront of 
delivery. 

Social mission - to operate the company in a way that recognises the central role that business 
plays in society by initiating innovative ways to improve the quality of life locally, nationally and 
internationally. 

Economic mission - To operate the company on a sustainable financial basis of profitable 
growth, increasing value of our shareholders and expanding opportunities for development 
and career growth of our employees and associates. 

Those studying for a qualification 
using LSM’s award winning learning 
platform, are offered a structured 
process to learn. Students come 
away from our courses with an 
understanding of both the practical 
and theoretical aspects of their 
qualification.



04

At LSM, we guarantee a satisfying study experience. Over the years, we have helped over 10,000 
students to achieve their dreams. Our competent staff and our experienced faculty will make 
sure that you leave LSM with a smile. Find out what our past students say about us:

The London School of Marketing’s Learning Platform provided me a unique experience of 
studying on a purely virtual mode, while allowing me to have carry on with my job. Yet, I had 
the worry to get the right text books to study and for reference purposes, but I was once more 
pleased with the plethora of virtual offers in the e-Library, that offered a multitude of reading 
materials to understand the modules better and to help in the preparation of the assignments.

DEBESH BEEDASY

LSM is very supportive and all the staff are extremely helpful. The support of the mock exams 
and assignments are excellent as not every school provides these.

EILEEN DONAGHEY

I really enjoyed my study experience with LSM so far. The tutors were exceptionally helpful 
and were always there for a reply or clarification whenever i needed it. They were quite 
knowledgeable and pleasant to work with. The resources, especially the EPK and workshop 
manuals were really great in helping understand assessment requirements. Not to mention the 
course material were comprehensive and easy to understand. I look forward to a new term with 
London School of Marketing.

SANDUNI BHAGYA WICKREMASINGHE

Student Reviews
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The accountant is a key player - providing management with information to enable successful 
decision-making, planning and control. To achieve this, you will consider the practical 
techniques involved in Accounting and Finance, and critically analyse the theory behind 
them. More than just a degree, this programme also offers significant exemptions from the 
Association of International Accountants (AIA) exams.

Successful candidates will develop practical research and analytical capabilities in the context 
of market-driven strategy that they can apply to real life business situations.

1.  Accounting Dissertation

2.  International Money and Finance

3.  Corporate Governance

4.  Accounting and Finance for Managers

5.  Financial Strategy

This programme has been designed for holders of an HND or equivalent (Edexcel, ABE, NCC), 
a Foundation Degree in a related field, or a professional qualification up to level 5 such as AIA, 
IFA, ACCA, or CIMA.

BSc (Hons) International Accounting Top-Up 

Delivered in partnership with the University of Northampton
(9 - 12 Months duration)

Course Information
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LEARNING OUTCOMES

1. Critically appraise the location of a research 
topic within a given body of literature

2. Evaluate and synthesis facts concepts and 
theories relating to a chosen topic

3. Select an appropriate topic and write a formal 
proposal which defines an issue and which 
includes the main objectives of the work

4. Locate and interpret the literature or 
academic underpinning in respect of the 
chosen topic

5. Collect, analyse and summarise relevant data 
and prepare a suitable conclusion together 
with recommendations as appropriate

6. Present a written argument supported by 
appropriate academic underpinning and 
referencing

01. Accounting Dissertation

UNIT DESCRIPTION

The designated module requires the student to integrate and consolidate material studied at all levels of the 
chosen course of study; it facilitates an in-depth, independent study of a relevant selected topic from the field 
of finance and accounting.

This dissertation is a major vehicle for the development of student research, organisational and personal skills 
and also requires the student to demonstrate an ability to present, analyse and evaluate information in a 
reflective and critical manner.

BSc (Hons) International Accounting  
Top-Up

MODULE DETAILS



07

LEARNING OUTCOMES

1. Appraise the functioning of foreign exchange 
markets, exchange rate and interest  rate risks, 
and the rationale for and  techniques used in 
international financial management

2. Understand and critically review the principal 
ways in which the international environment 
affects firms involved in international  trade 
and investment

3. Apply appropriate hedging techniques to 
minimise foreign exchange risk

4. Evaluate the economic and political issues 
that impact on the international environment 
and formulate opinions

5. Evaluate the effectiveness of the  
international financial community in 
monitoring the world economy

02. International Money and Finance

UNIT DESCRIPTION

The changes currently taking place in the international monetary environment of business, both in Europe 
and at global level, are placing increasing emphasis upon the ability of companies to maximise the resultant 
opportunities and minimise the resultant threats by means of international financial management. This  
module aims to offer students an explanation of the key factors involved in these developments.

This course is suitable for students who have previously studied financial management or corporate finance 
and wish to expand this knowledge on an international dimension. Equally however it is suited to students 
that have little knowledge of International finance but who have demonstrated an interest in this area.

BSc (Hons) International Accounting  
Top-Up

MODULE DETAILS
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LEARNING OUTCOMES

1. Define governance and critically appraise its 
function in the effective management and 
control of organisations

2. Evaluate the role in internal control, review 
and compliance

3. Explain and evaluate the role of the 
accountant in controlling and mitigating risk

4. Evaluate the ethical decisions that company 
directors have to take

5. Demonstrate critical awareness in the 
application of professional values and 
judgments through an ethical framework

6. Select and apply a range of numerical 
techniques to present and interpret financial 
information in a recognised format

03. Corporate Governance

UNIT DESCRIPTION

This module examines the whole area of governance within organisations in the broad context of the agency 
relationship.  The module covers the content through an ethical framework in relation to  personal and 
professional ethics and social responsibility.

You will learn to work independently and with others to solve problems within a specified time constraint and 
the usage of IT to assemble, analyse and communicate financial information.

In addition, you will be able to synthesise and present information by bringing together in a coherent way 
various aspects of an issue and present interpretations clearly and logically, and finally reflect on the learning 
process so that it can be applied in the context of the world of work.

BSc (Hons) International Accounting  
Top-Up

MODULE DETAILS
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LEARNING OUTCOMES

1. Understand and interpret the fundamental 
concepts and principles which underpin 
internal operational decisions within business

2. Assess the impact of outcome a) on budgets, 
control, cost behaviour, profits and operations

3. Understand various principles and practices 
required at the strategic level within business 
in terms of the long term capital decisions, 
cost of capital, the time value of money, 
shareholder value and risk management

4. Analyse, interpret and critique financial 
information

5. Review academic theory in a critical and 
reflective manner

6. Communicate written and numerical 
information in an appropriate and effective 
manner

04. Accounting and Finance for Managers

UNIT DESCRIPTION

The study of core aspects of accounting and finance is a vital part of the required knowledge and skills for 
students who are either prospective managers or who may be considering working in the future within 
business and management disciplines. This module will introduce students to the core aspects of accounting 
and finance namely financial reporting, management accounting and financial management.

BSc (Hons) International Accounting  
Top-Up

MODULE DETAILS
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LEARNING OUTCOMES

1. Evaluate the formulation of global financial 
strategies in the light of corporate objectives.

2. Scrutinise the principles and requirements 
of financial strategy in an international 
corporate context.

3. Demonstrate a comprehensive understanding 
of the corporate planning process.

4. Describe the role of the manager/accountant 
in the formulation of strategy.

5. Critically analyse the impact of the modern 
global business environment.

6. Assess the financial implications of strategic 
decisions and develop business plans.

7. Acknowledge the role of financial strategy 
in the context of the wider international 
competitive corporate environment.

05. Financial Strategy

UNIT DESCRIPTION

This module is designed to equip students with a profound understanding about the whole area of financial 
strategy within organisations in the context of global dynamic and highly competitive environment. 
Globalisation has led to massive developments in the international trade and business. It is evident that 
today’s organisations are operating in a global dynamic, highly competitive and unstable environment. In 
order for organisations to address this situation it is essential that they are both forward and outward, looking. 

This type of global environment creates new opportunities for managers / accountants, which necessitates 
them to implement strategic corporate objectives. In addition they need to be able to expand their decision-
making capacity rather than simply provide management information from which others will make decisions. 
This module is designed in order to prepare students for this ever-changing global business conditions.

BSc (Hons) International Accounting  
Top-Up

MODULE DETAILS
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“

Course Delivery

The course would be delivered on a blended learning format encompassing highly interactive 
sessions, workshops, seminars, project work and case studies. During the qualification 
students will have full access to LSM’s Learning Platform, where they can access all course 
materials, lecture notes, case studies and practical applications as well as access to regular 
online webinars, delivered directly from London. 

In addition, staff at your support centre are also available to provide local support and 
assistance to students. 
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London School of Marketing Head Office,
8th Floor, 4 Grosvenor Place,

Hyde Park Corner,
London,

SW1X 7DL
United Kingdom


