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About the Programme

The BA (Hons) in Business and Management Top-Up programme covers key aspects of business 
and management practice and theory. It also emphasises the development of individual and 
group skills. You can follow a range of pathways therefore tailoring your programme of study 
depending upon your previous course, individual interests and career aspirations including 
marketing, finance, human resources and topical business.

ENTRY REQUIREMENTS

1. A Higher National Diploma, Diploma of Higher Education, or equivalent.

2. The EduQual Diploma in Business and Marketing Management (SCQF L08 EQ L05).

3. Any Diploma in Business Management, OTHM Diploma in Business Management, 
ATHE Diploma in Business Management, Hong Kong IBA Higher Diploma in Business 
Management or equivalent Diploma in Business Management.

Specific credit in relation to pre-requisite modules will be determined as part of the module 
selection process.

STUDY RESOURCES

Blended learning is ideal for students who are unable to get access 
to a physical classroom but are still seeking structure, support and 
quality learning materials. To help you gain the most from your 
studies, we have created a range of valuable resources.  
We offer:

J  Dedicated one-to-one online tutor support
J  Live webinars per module from subject experts
J  Access to the state-of-the-art Learning Platform (LP)
J  A comprehensive e-library with digital publications
J  Access to Mintel’s marketing intelligence reports
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About London School of Marketing

London School of Marketing offers academic and professional courses in the business and 
marketing field, validated and approved by industry leading professional bodies including 
EduQual, CIM (The Chartered Institute of Marketing) and DMI (Digital Marketing Institute).

We are trusted by the world’s leading brands to educate their employees. Over 3,500 corporate 
companies have chosen us to provide the necessary skills their employees need to succeed 
including Barclays, Adidas, BBC and Apple, to name just a few. London School of Marketing 
courses are typically studied online over one to three years of full-time study.

OUR MISSION 

Product mission - To develop, design, publish and offer both academic and professional 
courses in partnership with well established institutions using technology as the forefront of 
delivery. 

Social mission - to operate the company in a way that recognises the central role that business 
plays in society by initiating innovative ways to improve the quality of life locally, nationally and 
internationally. 

Economic mission - To operate the company on a sustainable financial basis of profitable 
growth, increasing value of our shareholders and expanding opportunities for development 
and career growth of our employees and associates. 

Those studying for a qualification 
using LSM’s award winning learning 
platform, are offered a structured 
process to learn. Students come 
away from our courses with an 
understanding of both the practical 
and theoretical aspects of their 
qualification.
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At LSM, we guarantee a satisfying study experience. Over the years, we have helped over 10,000 
students to achieve their dreams. Our competent staff and our experienced faculty will make 
sure that you leave LSM with a smile. Find out what our past students say about us:

The London School of Marketing’s Learning Platform provided me a unique experience of 
studying on a purely virtual mode, while allowing me to have carry on with my job. Yet, I had 
the worry to get the right text books to study and for reference purposes, but I was once more 
pleased with the plethora of virtual offers in the e-Library, that offered a multitude of reading 
materials to understand the modules better and to help in the preparation of the assignments.

DEBESH BEEDASY

LSM is very supportive and all the staff are extremely helpful. The support of the mock exams 
and assignments are excellent as not every school provides these.

EILEEN DONAGHEY

I really enjoyed my study experience with LSM so far. The tutors were exceptionally helpful 
and were always there for a reply or clarification whenever i needed it. They were quite 
knowledgeable and pleasant to work with. The resources, especially the EPK and workshop 
manuals were really great in helping understand assessment requirements. Not to mention the 
course material were comprehensive and easy to understand. I look forward to a new term with 
London School of Marketing.

SANDUNI BHAGYA WICKREMASINGHE

Student Reviews
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This course provides coverage of the key aspects of business and management practice and 
theory and aims to produce graduates with enquiring minds. The programme emphasises the 
development of individual and group skills and graduates find that they have the knowledge 
and skills required for starting careers in business/management or going on to postgraduate 
study. The course aims to build upon prior academic work in marketing, finance, human 
resources or business generally enabling HND students to top up to an honours degree 
in a further year of study. It also offers a modular curriculum which enables the student to 
experience a wide range of learning and teaching strategies.

1.  Accounting and Finance for Managers

2.  Business Project

3.  Organisational Change

4.  Strategic Human Resource Management

5.  Strategic Management

6.  The Principles of Marketing Management

The programme is specifically designed for holders of HND qualifications (or similar UK and 
international qualifications). The award allows you to gain a full honours degree in one year.

BA (Hons) in Business and Management Top-Up 

Delivered in partnership with the University of Northampton
(9 - 12 Months duration)

Course Information
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LEARNING OUTCOMES

1. Understand and interpret the fundamental 
concepts and principles which underpin 
internal operational decisions within 
business.

2. Assess the impact of outcome on budgets, 
control, cost behaviour, profits and 
operations.

3. Understand and appraise critically various 
principles and practices required at the 
strategic level within business in terms of the 
long term capital decisions, cost of capital, 
the time value of money, shareholder value 
and risk management.

01. Accounting and Finance for Managers

UNIT DESCRIPTION

This module is designed to provide students with an understanding to the core aspects of accounting and 
finance namely financial reporting, management accounting and financial management. In the current days 
of aggressive competition, any business organisation has to focus more towards their cost of production. 
Hence, computation of cost on a scientific basis, effective cost control and implementation of measures for 
cost reduction are of paramount importance. 

Mainly a finance manager needs to make three key finance decisions in a business. They are investment 
decisions, financial decisions and dividend decisions. There are various techniques used in making these 
decisions. At the end of the assessment, the student will gain knowledge in ensuring the importance of 
regular and adequate supply of funds, adequate returns to shareholders, and plan a sound capital structure 
for a business. 

BA (Hons) in Business and Management  
Top-Up

MODULE DETAILS
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LEARNING OUTCOMES

1. Demonstrate an understanding of theoretical 
concepts relevant for international business 
operations and marketing.

2. Understand various stakeholders involved 
in international business and approach for 
managing these stakeholders.

3. Application of theoretical model and 
framework to develop the business project on 
a selected themes.

4. Develop good academic writing skills.

02. Business Project

UNIT DESCRIPTION

This module is designed to provide students with an understanding of business and management from a 
global perspective and knowledge, skills and abilities to conduct an independent project based on a given 
criteria. The increased access to new markets across the world means that both opportunities and threats face 
marketers in the global context. Overcoming cultural issues remain a key challenge, along with the ability to 
communicate effectively to perhaps a very different target audience.

Therefore, this module enables students to analyse management issues in an international context by 
providing a range of theoretical frameworks and practical examples. One of the main focuses for the design of 
this module has been the further development of relevant employability and professional skills. Such skills are 
implicit in the learning outcomes. Multiculturalism has been considered during the design of this module and 
will be considered when the assessment brief is written

BA (Hons) in Business and Management  
Top-Up

MODULE DETAILS
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LEARNING OUTCOMES

1. Analyse and critique ‘social process’ 
perspectives on change management.

2. Discuss and evaluate alternative models of 
Change Management, including participatory 
methods.

3. Apply relevant theories to case study and 
experience.

4. Develop, articulate and justify alternative 
change strategies.

5. Develop, articulate and justify alternative 
change strategies.

6. Critically evaluate and synthesize both 
their learning and the application and 
implementation of this learning (in 
conjunction with their learning on other 
modules).

03. Organisational Change

UNIT DESCRIPTION

Change is an organisational reality. The forces for organisational change are both large and increasing 
and impinge on the majority of organisations across the globe. This module is about bringing about and 
managing change through people. 

This module aims to equip students with the critical knowledge and understanding of what organisational 
change means and how it might be managed or ‘led’. The module further aims to appraise students of the 
differing approaches and assumptions made about organisational change and it’s ‘realities’.

BA (Hons) in Business and Management  
Top-Up

MODULE DETAILS
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LEARNING OUTCOMES

1. Understand, examine and assess the main 
drivers, barriers and blockages in relation 
to the development and implementation of 
different HR strategies.

2. Understand, examine and assess the main 
drivers, barriers and blockages in relation 
to the development and implementation of 
different HR strategies.

3. Analyse the main factors governing 
relationships between line managers and 
human resource/personnel managers 
and devise strategies to enhance such 
relationships.

4. Evaluate management actions in the 
treatment of employees in terms of ‘ethical’,’ 
legal’ and ‘managerial’ criteria.

5. Identify essential knowledge and skills 
required of entrants to the HR profession.

04. Strategic Human Resource Management

UNIT DESCRIPTION

This module is designed to enable students to pursue their interest in Human Resource Management (HRM) 
beyond the foundations laid at level 5. The contribution of HRM to securing competitive advantage has been 
acknowledged by leading academics and business leaders.  There appears to be increasing recognition of the 
importance to the organisational performance of the ways in which people are strategically managed and 
developed.

Study of this module will provide students with an understanding of some of the essential tools and concepts 
within this discipline. The module aims to give students an understanding of the trends, practices and 
philosophy of current Human Resource Management from a strategic perspective.

BA (Hons) in Business and Management  
Top-Up

MODULE DETAILS
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LEARNING OUTCOMES

1. Research and evaluate a range of key issues in 
strategic management.

2. Understand a range of key theoretical models.

3. Critically review strategic management 
practice in organisations.

4. Apply academic models to case based 
examples.

5. Identify and analyse complex problems using 
appropriate knowledge.

6. Articulating effective arguments in writing.

05. Strategic Management

UNIT DESCRIPTION

This module is designed to be an introduction to the field of Strategic Management. Therefore, the module 
is carefully designed to cover the key concepts and theories, taking into consideration both the conceptual 
and practical aspects. The module, provides a holistic view of an organisation’s strategic position, focusing 
on key central themes in the field, such as, analyses of external and internal business environments, scenario 
planning, strategy formulation and selection, etc. 

Essentially, this module helps the students to familiarise themselves with the techniques for identifying and 
evaluating strategic options available to an organisation by taking into account also the modern approaches 
to strategy development in a globalised environment. In addition, this module focuses on the development 
of employability and the relevant professional skillsof the students to take up positions as managers upon the 
successful completion of this module. 

BA (Hons) in Business and Management  
Top-Up

MODULE DETAILS
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LEARNING OUTCOMES

1. Appreciate and integrate the value of the 
analytical tools and techniques available to 
marketing professionals when evaluating 
the marketing environment and developing 
marketing strategies.

2. Evaluate the vital necessity of focusing on 
the customer and the marketplace as the 
foundation of marketing planning.

3. Critically evaluate the marketing mix of an 
existing organisation.

4. Critically appraise tactical marketing  
decisions based on situation analysis.

5. Critically appraise tactical marketing decisions 
based on situation analysis and in line with 
strategic marketing plans.

6. Propose and present an outline  
marketing plan.

06. The Principles of Marketing

UNIT DESCRIPTION

The principles of marketing module introduces and examines in some depth, the tactical tools available to 
marketing managers for the management of the controlled variables as typified by the marketing mix.  As 
such the course introduces key marketing concepts and will give students the grounding necessary to apply 
marketing management principles in their first managerial position. 

The marketing management module is designed to give module members insight into the principles of 
marketing management functions/roles in a context specific organization/industry.

BA (Hons) in Business and Management  
Top-Up

MODULE DETAILS
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“

Course Delivery

The course would be delivered on a blended learning format encompassing highly interactive 
sessions, workshops, seminars, project work and case studies.  The first part of the program 
would be internally assessed and externally verified by EduQual, a UK awarding body. The 
second part will be delivered in association with London School of Marketing (LSM), UK.

Students will have full access to LSM’s Learning Platform, where they can access all course 
materials, lecture notes, case studies and practical applications as well as access to regular 
online webinars, delivered directly from London. 

In addition, staff at your support centre are also available to provide local support and 
assistance to students. 

“
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Enrol with Confidence!

Our student charter will ensure that you will receive the best possible service  
and enjoy an unparalleled educational experience through London School  
of Marketing

We will:

J  Give you access to our materials (through a Welcome Email) within 48 hours of receiving 
the completed application form and payment;

J  Give you the confirmation of your University registration within 7 days of sending our 
Welcome Email;

J  Provide University of Northampton ID cards within 14 days of your registration with LSM.

In addition:

J  All students have protection provided by the University’s student charter, meaning that 
students are guaranteed to receive their award, if LSM is no longer in operation;

J  We provide tutor support to all students, and not simply provide them access to materials;

J  Over 95% of our students gain their degrees in their first attempt with LSM;

J  Our course fees are all inclusive, meaning we don’t charge extra for certificates, ID cards 
and attending graduation ceremonies.

So in essence, as a student, you can be confident 
that if you enrol with the London School of 
Marketing, you will:

J  Receive a good standard of service;

J  Good quality academic support;

J  An internationally recognised qualification;

J  Guarantee of course delivery.
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London School of Marketing Head Office,
8th Floor, 4 Grosvenor Place,

Hyde Park Corner,
London,

SW1X 7DL
United Kingdom


