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About the Programme

The pace of global economic change is relentless. Companies wanting to stay ahead of their 

competition will be looking for people that understand the challenges and factors involved in this 

changing outlook. Accounting is more than just a computational skill. 

This BSc (Hons) International Accounting, inclusive of the Level 5 Diploma in Business Management 

(awarded by Qualifi), programme develops your ability to analyse and evaluate real-life situations, and 

effectively communicate your views and opinions.

ENTRY REQUIREMENTS

1. Secondary Education equivalent to three GCSE’s and two A-Levels 

2. Candidates holding a Level 5 advanced diploma/Higher National Diploma or equivalent or 
has 3-5 years business experience may receive partial of full exemption from the EduQual 
programme and be considered for direct entry to the BSc (Hons) International Accounting  
Top-Up programme

3. A good command of English (equivalent to IELTS Level 6.0 for non-native English speakers)

STUDY RESOURCES

Blended learning is ideal for students who are unable to get access 
to a physical classroom but are still seeking structure, support and 
quality learning materials. To help you gain the most from your 
studies, we have created a range of valuable resources.  
We offer:

J  Dedicated one-to-one online tutor support
J  Live webinars per module from subject experts
J  Access to the state-of-the-art Learning Platform (LP)
J  A comprehensive e-library with digital publications
J  Access to Mintel’s marketing intelligence reports
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About London School of Marketing

London School of Marketing offers academic and professional courses in the business, 
marketing field, law and HR fields, validated and approved by industry leading professional 
bodies including EduQual and Qualifi, and accredited by government listings such as BACs.

We are trusted by the world’s leading brands to educate their employees. Over 3,500 corporate 
companies have chosen us to provide the necessary skills their employees need to succeed 
including Barclays, Adidas, BBC and Apple, to name just a few. London School of Marketing 
courses are typically studied online over one to three years of full-time study.

OUR MISSION 

Product mission - To develop, design, publish and offer both academic and professional 
courses in partnership with well established institutions using technology as the forefront of 
delivery. 

Social mission - to operate the company in a way that recognises the central role that business 
plays in society by initiating innovative ways to improve the quality of life locally, nationally and 
internationally. 

Economic mission - To operate the company on a sustainable financial basis of profitable 
growth, increasing value of our shareholders and expanding opportunities for development 
and career growth of our employees and associates. 

Those studying for a qualification 
using LSM’s award winning learning 
platform, are offered a structured 
process to learn. Students come 
away from our courses with an 
understanding of both the practical 
and theoretical aspects of their 
qualification.
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At LSM, we guarantee a satisfying study experience. Over the years, we have helped over 28,000 
students to achieve their dreams. Our competent staff and our experienced faculty will make 
sure that you leave LSM with a smile. Find out what our past students say about us:

Student Reviews

THERESE CARR

Being both a workaholic and a bookworm I realised that 
the only possible way to make my dream come true and 
graduate is to continue my education online. LSM gave 
me that opportunity, gave me flexibility to accommodate 
what I truly needed. LSM is a high profiled entity which 
gives valuable opportunities to tomorrow’s professionals. I 
would recommend it without hesitation.

SUJEEVEN JEGANATHAN

The best advantage I received by studying with LSM is that 
I was able to do my MA in Marketing and Innovation from 
a very recognised and reputed university. Also LSM helped 
me to achieve all the goals that I wanted to achieve as a 
student.

XIAMEER VALDEAVILLA

I am handling two companies. I am a CEO of RX 
International and Managing Director of Xiameer Marketing 
Services. The best advantage I received by joining LSM is 
having the flexibility to study and attend to business work 
at the same time. The MBA I completed has already helped 
me. As a consultant, it gives me confidence in handling my 
clients and builds trust with the stakeholders I work with.
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1. Accounting Dissertation

2. International Money and Finance

3. Corporate Governance

4. Accounting and Finance for Managers

5. Financial Strategy

This programme is delivered in partnership with 

the University of Northampton.

The accountant is a key player - providing management with information to enable successful 
decision-making, planning and control. To achieve this, you will consider the practical 
techniques involved in Accounting and Finance, and critically analyse the theory behind 
them. More than just a degree, this programme also offers significant exemptions from the 
Association of International Accountants (AIA) exams.

Successful candidates will develop practical research and analytical capabilities in the context 
of market-driven strategy that they can apply to real life business situations.

BSc (Hons) International Accounting  
(Top-Up) 
 

(9-12 Months Duration)

Course Information

Level 4

1. Communication in Organisations

2. Leadership and the Organisation

3. Financial Awareness

4. Managing Change

5. Business Operations

6. Developing Teams

Level 5

7. Responding to the Changing Business 
Environment

8. Effective Decision Making

9. Business Development

10. Business Models and Growing Organisations

11. Customer Management

12. Risk Management and Organisations

Level 5 Diploma in Business  
Management

Awarded by Qualifi
(9-12 Months Duration)
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LEARNING OUTCOMES

1. Understand the importance of effective 
communications in organisations.

2. Analyse communications in organisations,

3. Explain interpersonal communications and 
communication styles.

4. Understand and develop personal 
interpersonal communications.

5. Identify and explain how management 
can support teams and other groups, 
departments or sections within and outside 
an organisation to communicate effectively.

6. Evaluate the management of internal and 
external workplace communications.

01. Communication in Organisations

UNIT DESCRIPTION

Effective communications are vital to the success of any organisation, to ensure understanding, involvement 
and commitment to organisational policies and procedures. Organisations today often need to change their 
policies and procedures to survive in the developing local and global economies. It is important for managers 
to realise the importance of sound communication practice and systems to ensure the effective development 
and dissemination of new ideas and decisions for change.

This module will help managers explore the links between good communications and the development 
of workforce understanding and commitment to change by considering what is meant by good 
communications practice. It will then help them look at their communication skills as well as how to improve 
links between their team, other parts of the organisation and beyond.

Diploma in Business Management

MODULE DETAILS
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Diploma in Business Management

MODULE DETAILS

LEARNING OUTCOMES

1. Identify different skills and characteristics of 
successful leaders.

2. Evaluate the impact of different leadership 
qualities and skills in organisations.

3. Appreciate and comment on different 
leadership theories, models and principles.

4. Research current theories, models and 
principles of leadership.

5. Discuss how an organisation’s objectives can 
influence choice of leadership style.

6. Analyse the leadership skills required for 
specific situations.

02. Leadership and the Organisation

UNIT DESCRIPTION

This unit looks at the development of practical leadership skills at a non-strategic level within the rapidly 
changing working environment. The unit provides an opportunity for learners to explore in depth the 
attributes and skills of successful leaders. Learners will also be able to consider how some of the leadership 
theories and models can be applied to specific situations and to learn how leadership skills can be developed.

The unit draws on a selection of established principles and on more recent work. It seeks to consider their 
relevance to specific working situations. Through a study of leadership styles, current theory and models 
learners will be gain an appreciation of leadership skills and their importance at all levels in organisations and 
for specific purposes.
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LEARNING OUTCOMES

1. Discuss the need for financial information, 
its purpose, limitations and the main 
stakeholders interested in the information.

2. Identify accounting arrangements and 
conventions used by organisations.

3. Explain how accounting frameworks and 
regulation influence accounting and financial 
arrangements.

4. Explain how an organisation uses 
management accounting practices.

5. Explain the main items commented on and 
explain their importance.

6. Identify trends in published accounting 
information.

03. Financial Awareness

UNIT DESCRIPTION

This module is designed to introduce learners to the nature, role and importance of financial information in 
organisations from a managerial perspective. Learners will have the opportunity to look at communication 
and interpretation of financial information for managing organisations, its regulation and structuring and 
use in decision making, together with the principles of accounting, standards expected, and concepts and 
conventions that influence the presentation of financial information.

Learners will, through the examination of financial information, learn about the important issues relating to 
the measurement of efficiency, profitability and solvency, and the different demands on organisations made 
by different stakeholders. They will also explore the extent to which external confidence is determined by 
financial performance.

Diploma in Business Management

MODULE DETAILS
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Diploma in Business Management

MODULE DETAILS

LEARNING OUTCOMES

1. Identify and analyse the resources impact of 
change on the organisation.

2. Evaluate organisation plans and 
arrangements and their fitness to 
accommodate the change.

3. Provide reasons and recommendations 
to support a team approach to managing 
change.

4. Evaluate options and provide reasons to 
select a particular option, or set of options.

5. Produce plans that prepare the organisation 
for change and support implementation.

6. Review the successes and/or failures of the 
change process.

04. Managing Change

UNIT DESCRIPTION

Management has often been defined as ‘creating change through people’ and this module encourages 
learners to adopt this approach to change. It is designed for managers or potential managers working at first 
line or operational levels who are seeking to change ongoing systems and processes in the workplace.

Learners will gain the realisation that it is only through the people that they work with that change can 
become successful. This module will allow learners to take a problem solving approach, initially defining 
issues and then looking at options, before selecting an appropriate route to change. Finally, the module 
looks at planning for implementation and evaluation of the change itself. There will be an emphasis on 
involving those directly affected, to gain their experience and knowledge as well as their commitment to, and 
ownership of, the change itself.
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LEARNING OUTCOMES

1. Identify and evaluate organisational 
functions, their main processes and the 
relationships between the functions.

2. Review methods and approaches for 
mapping organisational processes.

3. Explain the effect of organisation mission, 
aims and objectives on the structure and 
culture of an organisation.

4. Set SMART objectives.

5. Develop and introduce plans that support 
the achievement of organisational goals and 
objectives.

6. Monitor and control plans to make sure 
objectives are achieved.

7. Use SMART objectives.

05. Business Operations

UNIT DESCRIPTION

This module focuses upon the effective and efficient planning and management of work activities. It provides 
learners with the knowledge and skills to design, implement and change operational plans to improve 
effectiveness and efficiency, and to design and monitor appropriate systems to ensure quality of the products 
and services. 

Learners may investigate their own organisation and their role within it. Their research will involve evaluating 
the importance of business processes in delivering outcomes based on business goals and objectives, 
establishing customer requirements and developing and implementing operational plans to meet them. This 
will include the identification of resources needed, the planning and allocation of appropriate work activities, 
the setting and monitoring of performance measures and quality standards, and then taking appropriate 
action or making suitable recommendations to solve problems at work and managing the resulting change.

Diploma in Business Management

MODULE DETAILS
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Diploma in Business Management

MODULE DETAILS

LEARNING OUTCOMES

1. Identify the attributes of a successful team.

2. Review theoretical models and approaches 
used to evaluate teams.

3. Assess motivational factors affecting different 
teams.

4. Evaluate relevant theory.

5. Identify different approaches to setting team 
objectives and evaluating team performance.

6. Produce recommendations on how to 
improve team performance.

06. Developing Teams

UNIT DESCRIPTION

This module focuses on building, developing and supporting teams to enable them to achieve their goals and 
objectives. Learners must identify the skills and potential of team members while providing opportunities 
for them to gain new skills and experiences. Learners will evaluate team roles and their importance when 
allocating team members to appropriate tasks in order to achieve objectives.

A key factor in a winning team is the team leader. Learners will have the opportunity to examine the qualities 
required of an effective leader to ensure that tasks are achieved, while building and developing the team and 
individuals within it. This module also focuses on methods for monitoring team performance and approaches 
for handling poor performance and conflict.
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LEARNING OUTCOMES

1. Evaluate and analyse the factors that 
influence business and the responses that can 
be deployed to manage these factors.

2. Recommend responses to external factors 
and trends.

3. Appreciate how an integrated approach 
to understanding the business context 
and decision making can support business 
development.

4. Explain changes in the relationship between 
business, government and the public sector.

5. Identify opportunities that may arise due to 
changes in relationships.

07. Responding to the Changing Business Environment

UNIT DESCRIPTION

The three key themes to this module examine the socio-economic environment, the way in which markets 
operate and the relationship between business and governments.

The central theme to the module is the changing roles that exist between business, government and 
their citizens that create both opportunities and threats for the modern organisation. By understanding 
the organisational impact of the trends, managers can respond positively to a changing socio-economic 
environment.

The module also looks at the external business environment and the different ways that organisations 
respond to changes.

Diploma in Business Management

MODULE DETAILS
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Diploma in Business Management

MODULE DETAILS

LEARNING OUTCOMES

1. Review several different business issues 
where decisions are needed and analyse 
stakeholder needs and expectations for each 
case.

2. Explore approaches to the decision-making 
process and how to improve approach.

3. Plan for, communicate and oversee new 
approaches to decision making.

4. Identify and develop measures to allow the 
effectiveness of the decision making process 
to be evaluated.

08. Effective Decision Making

UNIT DESCRIPTION

The module will look at the different ways that decisions are taking by companies by exploring approaches to 
decision making, implementing decisions and the way in which knowledge can be used within organisations.
With the growth of IT and customisation, few decisions are straightforward enough for managers to rely on 
the answers that have been successful in past years. To remain competitive, organisations need to develop 
decision-making processes that use all the current information and knowledge available in the workplace, 
workforce and beyond.

Consequently, today’s decision making becomes more of a problem-solving process. In addition, increasing 
workforce empowerment and expectation means that the decision-making process for competitive 
organisations needs to be a much more participative process.
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LEARNING OUTCOMES

1. Analyse the role that planning has in 
developing new business streams.

2. Produce an ‘opportunities matrix’ that 
supports strategy development and 
responses to external threats.

3. Identify both tangible and intangible 
resources that exist and those required to 
support a development strategy.

4. Develop a business model to support a 
development strategy.

5. Take feedback on their development strategy 
and make improvements.

09. Business Development

UNIT DESCRIPTION

The module will allow for learners to work in a team to investigate new business formats and a feasibility 
assessment for a potential knowledge-based product or service opportunity identified by the team. This 
might be undertaken for a new income stream within an existing business or for a new enterprise.

The core module material will focus on Refining an Idea, Research and Presenting the Plan. All learners will be 
involved with refining the idea and individual learners will be responsible for doing market research, building 
a finial plan and creating an operational plan.

The aim of this module is to provide the Learner with the knowledge and skills to research a market and plan 
a development strategy such as the launch of a new business model, new enterprise, product or service line. 
Learners will need to fully develop and pitch their business development strategy

Diploma in Business Management

MODULE DETAILS
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Diploma in Business Management

MODULE DETAILS

LEARNING OUTCOMES

1. Illustrate the differences between strategy 
and a plan.

2. Analyse the impact and resource 
requirements likely for growth strategies in a 
range of organisations.

3. Analyse different business models and their 
revenue streams.

4. Provide examples of innovation in businesses 
and comment on their success.

5. Use environmental scanning as a tool to 
identify business opportunities.

6. Analyse businesses that have successfully 
used environmental scanning.

7. Provide examples of strategic fit in 
determining growth options.

10. Business Models and Growing Organisations

UNIT DESCRIPTION

The module is designed to help learners understand what is expected from them in working for a growing 
organisation. The three units explore the relationship between enterprising behaviour and business success, 
the different ways in which firms can grow and the different types of business that they might be expected to 
work in.

To introduce the concept of working for and managing creatively within a smaller growth organisation. This 
module examines how the small business grows, reasons for success and how best to manage available 
growth options. This will give the learner a greater understanding of fast growth organisations in both private 
and social sectors of the economy. Learners will develop skills to support their ability to understand business 
strategy and development with an emphasis on business growth.
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LEARNING OUTCOMES

1. Analyse customer behaviour and identify 
patterns and differences in approach.

2. Segment customers and identify target 
groups.

3. Appraise CRM (customer relationship 
management) and customer relationship 
marketing activities.

4. Create examples that demonstrate the 
concept of ‘adding value’ to customers.

5. Research customer centres organisations 
across different industries and evaluate their 
approaches.

6. Create recommendations for an organisation 
known by the Leaner for improving its 
approach to customers.

11. Customer Management

UNIT DESCRIPTION

This module is designed to help learners understand the role of customer-centred organisations. The three 
units are understanding customers, meeting customer need and adding value. Learners will evaluate best 
practice and the policies and approaches that result in excellent service and delivery within a contemporary 
business environment.

Customer Relationship Management (CRM) is now being actively embraced by organisations within 
most industry sectors. Furthermore, customer expectations are changing with the result that customer 
relationships are becoming increasingly more complex to manage. This module analyses how businesses have 
responded by looking after their customer base in new and more cost effective ways.

Diploma in Business Management

MODULE DETAILS
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Diploma in Business Management

MODULE DETAILS

LEARNING OUTCOMES

1. Identify and evaluate different business 
environments and the likely risks of those 
environments.

2. Provide examples of organisation’s tolerance 
to risk taking and evaluate how organisations 
can measure tolerance.

3. Produce a risk profile for an organisation.

4. Review and comment on risk profiles of 
organisations in different industries.

5. Discuss enterprise wide risk and the benefits 
and drawbacks of such an approach.

6. Analyse the possible risks of innovation in an 
organisation.

7. Produce examples of how to manage 
innovation risk so that innovation can be used 
to create advantage.

12. Risk Management and Organisations

UNIT DESCRIPTION

This module prepares learners for working in a commercial environment by providing an insight into the 
different risk profiles from both an organisation’s and an individual’s perspectives. The three units are 
understanding business risk, managing risk and innovation and creativity.

The aim is to provide learners with an understanding of what makes an effective organisation in balancing 
out opportunity with change. This module will involve the Learner developing risk profiles and identifying 
risk management strategies for selected case studies. These will be available on-line as used as a means to 
illustrate the different ways organisations approach change. The course material will be closely linked with 
creativity and innovation.
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LEARNING OUTCOMES

1. Critically appraise the location of a research 
topic within a given body of literature

2. Evaluate and synthesis facts concepts and 
theories relating to a chosen topic

3. Select an appropriate topic and write a formal 
proposal which defines an issue and which 
includes the main objectives of the work

4. Locate and interpret the literature or 
academic underpinning in respect of the 
chosen topic

5. Collect, analyse and summarise relevant data 
and prepare a suitable conclusion together 
with recommendations as appropriate

6. Present a written argument supported by 
appropriate academic underpinning and 
referencing

01. Accounting Dissertation

UNIT DESCRIPTION

The designated module requires the student to integrate and consolidate material studied at all levels of the 
chosen course of study; it facilitates an in-depth, independent study of a relevant selected topic from the field 
of finance and accounting.

This dissertation is a major vehicle for the development of student research, organisational and personal skills 
and also requires the student to demonstrate an ability to present, analyse and evaluate information in a 
reflective and critical manner.

BSc (Hons) International Accounting (Top-Up)

MODULE DETAILS
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LEARNING OUTCOMES

1. Appraise the functioning of foreign exchange 
markets, exchange rate and interest  rate risks, 
and the rationale for and  techniques used in 
international financial management

2. Understand and critically review the principal 
ways in which the international environment 
affects firms involved in international  trade 
and investment

3. Apply appropriate hedging techniques to 
minimise foreign exchange risk

4. Evaluate the economic and political issues 
that impact on the international environment 
and formulate opinions

5. Evaluate the effectiveness of the  
international financial community in 
monitoring the world economy

02. International Money and Finance

UNIT DESCRIPTION

The changes currently taking place in the international monetary environment of business, both in Europe 
and at global level, are placing increasing emphasis upon the ability of companies to maximise the resultant 
opportunities and minimise the resultant threats by means of international financial management. This  
module aims to offer students an explanation of the key factors involved in these developments.

This course is suitable for students who have previously studied financial management or corporate finance 
and wish to expand this knowledge on an international dimension. Equally however it is suited to students 
that have little knowledge of International finance but who have demonstrated an interest in this area.

BSc (Hons) International Accounting (Top-Up)

MODULE DETAILS
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LEARNING OUTCOMES

1. Define governance and critically appraise its 
function in the effective management and 
control of organisations

2. Evaluate the role in internal control, review 
and compliance

3. Explain and evaluate the role of the 
accountant in controlling and mitigating risk

4. Evaluate the ethical decisions that company 
directors have to take

5. Demonstrate critical awareness in the 
application of professional values and 
judgments through an ethical framework

6. Select and apply a range of numerical 
techniques to present and interpret financial 
information in a recognised format

03. Corporate Governance

UNIT DESCRIPTION

This module examines the whole area of governance within organisations in the broad context of the agency 
relationship.  The module covers the content through an ethical framework in relation to  personal and 
professional ethics and social responsibility.

You will learn to work independently and with others to solve problems within a specified time constraint and 
the usage of IT to assemble, analyse and communicate financial information.

In addition, you will be able to synthesise and present information by bringing together in a coherent way 
various aspects of an issue and present interpretations clearly and logically, and finally reflect on the learning 
process so that it can be applied in the context of the world of work.

BSc (Hons) International Accounting (Top-Up)

MODULE DETAILS
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LEARNING OUTCOMES

1. Understand and interpret the fundamental 
concepts and principles which underpin 
internal operational decisions within business

2. Assess the impact of outcome a) on budgets, 
control, cost behaviour, profits and operations

3. Understand various principles and practices 
required at the strategic level within business 
in terms of the long term capital decisions, 
cost of capital, the time value of money, 
shareholder value and risk management

4. Analyse, interpret and critique financial 
information

5. Review academic theory in a critical and 
reflective manner

6. Communicate written and numerical 
information in an appropriate and effective 
manner

04. Accounting and Finance for Managers

UNIT DESCRIPTION

The study of core aspects of accounting and finance is a vital part of the required knowledge and skills for 
students who are either prospective managers or who may be considering working in the future within 
business and management disciplines. This module will introduce students to the core aspects of accounting 
and finance namely financial reporting, management accounting and financial management.

BSc (Hons) International Accounting (Top-Up)

MODULE DETAILS
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LEARNING OUTCOMES

1. Evaluate the formulation of global financial 
strategies in the light of corporate objectives.

2. Scrutinise the principles and requirements 
of financial strategy in an international 
corporate context.

3. Demonstrate a comprehensive understanding 
of the corporate planning process.

4. Describe the role of the manager/accountant 
in the formulation of strategy.

5. Critically analyse the impact of the modern 
global business environment.

6. Assess the financial implications of strategic 
decisions and develop business plans.

7. Acknowledge the role of financial strategy 
in the context of the wider international 
competitive corporate environment.

05. Financial Strategy

UNIT DESCRIPTION

This module is designed to equip students with a profound understanding about the whole area of financial 
strategy within organisations in the context of global dynamic and highly competitive environment. 
Globalisation has led to massive developments in the international trade and business. It is evident that 
today’s organisations are operating in a global dynamic, highly competitive and unstable environment. In 
order for organisations to address this situation it is essential that they are both forward and outward, looking. 

This type of global environment creates new opportunities for managers / accountants, which necessitates 
them to implement strategic corporate objectives. In addition they need to be able to expand their decision-
making capacity rather than simply provide management information from which others will make decisions. 
This module is designed in order to prepare students for this ever-changing global business conditions.

BSc (Hons) International Accounting (Top-Up)

MODULE DETAILS
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“

Course Delivery

The course would be delivered on a blended learning format encompassing highly interactive 
sessions, workshops, seminars, project work and case studies. During the qualification students will 
have full access to LSM’s Learning Platform, where they can access all course materials, lecture notes, 
case studies and practical applications as well as access to regular online webinars, delivered directly 
from London. In addition, staff at your support centre are also available to provide local support and 
assistance to students. 

The University of Northampton is located in Northamptonshire, England. It was formed in 1999 by the 
amalgamation of a number of training colleges and gained full university status as The University of 
Northampton in 2005. It is the leading university for social enterprise and is committed to transforming 
lives and inspiring change. UN has a student population of over 13,000 with an alumni of over 60,000.
The University’s latest achievements include a top 50 UK university ranking in the Guardian University 
Guide and being highly commended at the Times Higher Education Leadership and Management 
Awards.
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